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Customer segmentation in Foreign Trade Based on Clustering Algorithm
Case Study: Trade Promotion Organization of Iran

In this research, Iran Export Data of the past 14 years are processed by using data mining
methods and similarities between Iran and other countries in this respect are compared.

Firstly, based on association rules concept, similarity measurement function is defined.
Then, by using the said function and K-Means algorithm, clusters are formed so that the
most similar countries are gathered in the same cluster. At the next step, each cluster is
analyzed using RFM model and finally appropriate marketing policies are determined.
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